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# of Employees

# of Employees in the Knowledge-based Industry
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# of Companies

# of Companies in the Knowledge-based
Industry

Ottawa Region 1995 - 2007
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(Source: OCRI Global Marketing Annual Tech Surwey, January 2008 Release)
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Relative generosity is determined by dividing the after tax cost of performing $1.00 of R&D by 1 less the corporate tax rate. Results are indexed
to the relative generosity of Canada’s system of tax-based support for R&D. The higher the ratio the more competitive the tax system.

Source: Warda, Jacek, Rating Canada’s R&D Tax Treatm ent: A 2003 Update, October, 2003, forthcoming for  Industry Canada.

* Does not include Ontario’s new Corporate Income Tax Rates.

*U.S. provisions extended through December 31, 2005
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